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Submission Date / Deadlines: All students submit 17th February at 10am. Feedback from Nook & Willow will take place on 19th February, (time to be confirmed).
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Project Title: Nook & Willow Press Campaign
Aims: 

· To introduce the student to industry set briefs

· To continue to develop visual communication skills

· To continue to develop writing skills
Introduction:

Nook & Willow, (Clare Wilson and Nina Halliwell) are bespoke designers who create luxurious leather bags and accessories. Recently they held a ‘Pop-up Boutique’ with Project Catwalk winner Kirsty Doyle in Grey Space, Liverpool and have produced ranges for asos.com. Their clients have included ‘A lister’s’ such as Jade Jagger and Sienna Miller. 
Brief:

You are required to create a Press Campaign on behalf of Nook & Willow that drives press (and consumer demand) for their Spring Summer 09 range. 
The important element of any campaign is the Press Pack itself. Yours must include the following:
1. A press ‘look book’, which clearly catalogues the Spring Summer 09 collection. If you are photographing the collection, you can shoot the bags as ‘still life’ or ‘lifestyle’ or ‘fashion’ photographs, (or a mixture?) You can work in pairs on the imagery but you must produce the rest of the work, (press pack, venue proposal) separately.
2. A press release that describes the S/S 09 collection, and is presented in a creative, (but readable) format.
3. Additionally, you must source an intimate venue in London where Nook & Willow could hold an event to promote the collection to the fashion and style press. Your written proposal will also include ideas for the press event; décor, food, drink sponsors, freebie gifts for press to take away. Whilst there are no budget considerations, you should aim to source venues and sponsors ‘free of charge.’
Learning Outcomes:
· Apply imaginative and creative solutions to a range of promotional problems
· Illustrate the ability to use analogue & digital media and its application
· Identify the needs and requirements of working with a ‘Live’ project
· Apply writing skills to a professional standard across a range of academic requirements
Assessment Requirements and Process:
1. Research & development work, (in sketchbook/file).
2. Nook & Willow Spring Summer 09 Press Pack, which must include:

1 x Press release

1 x Look book
3. A written proposal with rationale of venue choice and events ideas and images where appropriate, (maximum 1000 words).
Criteria for Assessment: 
Research & development of ideas
25%


Creativity

40%

Presentation & technical ability
20%


Written ability 

10%

Visual communication

5%

Staff involved and Teaching Contact: Jacqui McAssey, Nina Halliwell & Clare Wilson. 

See David Schofield for still life, studio and location photography and to book the studio: tel 01772 84265 / 84969.
Please note the penalty for late submission is as follows:

Authorisation of the late submission of work requires written permission.

The Course Leader is authorised to give permission for one extension period of between 1 & 10 working days where evidence of circumstances has been accepted and where submission within this timescale would be reasonable taking into account those circumstances.

Students who submit work within 10 working days after the published submission date without authorised extension will obtain a maximum of 40% for that assessment.

All work submitted after 10 working days will be awarded a mark of 0%. 
