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Module Aims

This module concentrates on presenting a creative portfolio of work that will demonstrate your breadth of skills, interests and specialisms.

The projects will cover a wide range of fashion related and promotional topics that the individual can utilise for their own work

Module Content

Areas covered in the module will help the students to consolidate and refine skills in:

· In-depth research and the collation of ideas

· Direction of information towards specific reports/projects

· The appreciation of the value of design decisions

· The choice and selection of appropriate media and promotional techniques

· The formulation of independent learning and time management

· Creative visual solutions using a wide range of technical and practical skills

· Photography, styling and computer graphics.

There will be three set projects in this module covering:

Fashion Styling and photography

A Promotional Campaign for a National Competition covering the marketing mix.
Social Trends and Forecasting

Teaching and Learning Strategies

The students are exposed to the international influences needed to expand their creative horizons, through visits to appropriate trade fairs, trade and trend journals and specialist Internet sites.

Projects will be set, with progress checks timetabled within them to utilize the research the student has collated and inform direction.  This process is supported by regular tutorials, both group and individual.

External briefs and/or national competitions constitute an integral part of this module.  The students will have to respond to a brief set by an outside agency continuing the student’s experience of working with industry.
Final year students, returning from their industrial placements, give presentations for 2nd year undergraduates to inform them of the experiences of working within the industry and to reflect on the development of their skills.

Learning Outcomes

On completion of this module students will be able to:
 Illustrate an in depth knowledge and awareness of Market levels and customer profile

 Demonstrate a thorough knowledge of trend and colour forecasting and its use within fashion promotion

 Describe a professional approach to the management of both time and resources

 Describe a thorough range of research strategies and methodologies
 Illustrate the ability to analyse, evaluate and select a variety of creative promotional solutions to abstract problems
 Apply diagnostic and creative skills and exercise judgement in the analysis of research in providing solutions to practical projects
 Fully integrate the use of analogue and digital media which demonstrates a level of expertise across a wide range of creative applications
 Display an ability to solve complex problems and provide adequate creative/innovative solutions
Assessment

At the end of the module, students will present their portfolio along with all support work for assessment.

The module assessment constitutes 100% of the marks.
To satisfy learning outcomes and to include a high level of expertise in:

· Market awareness

· Research methodology

· Creative ability and innovation

· Personal time management

· Presentation

· Ideal analysis and project solution

· Technical ability related to project requirements.

	Level three

Modules

FP 3001
	Book Title
	Author
	Reference
	Subject

	
	Photographic design
	Hurlburt, Allen
	770.24745
	Interaction of design and photography

	
	Black in Fashion
	Mendes
	746.92
	Fashion

	
	British design and art direction annual
	
	741.605
	Examples of the best of art & design

	
	A taste for pop
	Whiting
	709.04071
	Art, gender and consumer culture

	
	The one show
	One
	741.6
	Advertisings best prints

	
	Fashion advertising and promotion
	Diamond, Jay
	659.1939
	An overall view of promotion

	
	The business of fashion
	Drew, Linda
	746.92923
	A useful quick reference

	
	The marketing dictionary
	Butterworth - Heinmann
	658.800321
	Glossary of marketing terms

	
	Photographics
	Carson, David
	On order
	Design and layout inspiration

	
	The Photography book
	Phaidon
	770/PHO
	A-Z of photographers and their work

	
	Fashion as communication
	Barnard, Malcom
	746.9201
	Fashion

	
	Report Writing
	Macdonald, J
	808.0666584
	Writing skills
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FP3002
	The Student Skills Guide
	Drew, S
	371.30281
	Extends skill range prior to employment

	
	Projects Skills Handbook
	Rogerson, S
	378.1702812
	Writing, communication, it, key and subject skill development

	
	Preparing Dissertations and Theses
	Allison, B
	On order
	Guide to dissertation writing

	
	Enterprise Skills for Students 
	Guirdham, Tyler
	378.198
	Communication, independent learning

	
	A Guide to Learning Independently
	Marshall, L
	371.302812
	Develop independent learning

	
	Study and Learn. A Self-help Guide for Students (part 2 of book)
	Ashman, S
	378.1702812
	Study guide

	
	Employers’ Perceptions of Key Skills
	Dench, S et al
	331.1140941
	Key skills for employment


